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target audience


The magazine is intended for young woman from ages 20-40. Target audience would be interested in fashion magazines like ‘Elle’ and ‘bazar’. [Burton’s theory of media grouping]


The audience would fall into the A1,2 social demographics [wealthy achievers], but also B4 [well-off workers].


The demographic would read ‘Vogue’ magazine for identity and information as well as escapism [Uses and gratification Theory].





Main image


A mid-shot of Adel appeals to the target audience, because she is well known worldwide and the target audience aspires to be like her. Stance and costume is revealing which reinforces how she is stereotypically seen by the public. By styling her away from her face it enhances her breasts. Direct address is used through her facial expression to make the image more personal for the demographic. Her costume denotes a lacey/frilly low cut blouse. The black blouse suggests that her character is mysterious but still sophisticated and glamorous. Her makeup accentuates her cheekbones, making her look slimmer. Lipstick is a natural looking colour which makes her look naturally fashionable.  The star wears her classic, winged eyeliner that helps the target audience to helps them identify that it is her. 





Sell lines


Displayed in the left third so the cover is not too busy. Highlights the most important and appealing parts of the magazine so they stand out to the demographic when on show in a shop. The use of having ‘Spring Looks’ in scarlet red makes the whole left of the cover stand out more than the right so the audience will pay more attention to that and it draws them in.





Emotive language


Alliteration is used several times to make the contents seem more exciting and so they appeal to the target audience more





Anchorage text


The word ‘Adele’ is bold and in capitals so the target audience know that there is an ‘exclusive’ story on Adele which will make them want to read the magazine. The celebrity’s name is right by her face so that while the demographic read about her, they are also looking at her face and it is in white to suggest that she is innocent. White also makes the word reflect her pale skin but stand out against her hair without being too bold and ’in-your-face’.





Colour pallet 


Background colour is neutral making the main image stand out, it also emphasizes the masthead to draw the eye of the demographic to it. The masthead is in a scarlet red colour that is bright and eye catching that suggests a strong and almost royal feeling. The background and secondary colours work well together by contrasting each other so that both the white and red stand out to the audience. The white of the anchorage text suggest innocence and purity reinforcing Adele’s stereotypical image.





Lighting


Three-point lighting is used to highlight her face and create depth of field using a backlight.  Key light is directed onto her face and breasts to add emphasis. The fill lighting is directed onto the hair creates a shadow on the left side of her head, making the image more dramatic.





Masthead


The connotations of the word ‘Vogue’ automatically tells the audience that it is a fashion magazine. The font is bold and sophisticated which attracts the target audience.  It is also large and covers the top quarter of the page which makes it easy to see.








